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DESIGNING 
WINNING 
EXPERIENCES –
PART 2

Tal Florentin | Summurai
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USER PERSONA

5

Sharing audience insights with 
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COFFEE WITH MR. ALAN COOPER

3

SPEND SOME TIME ON THE STREET
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IDENTIFY STORIES
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IDENTIFY STORIES AND CREATING PROFILES
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IDENTIFY STORIES AND CREATING PROFILES
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FEATURE RANKING

6

Revealing your audience with
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FEATURE RANKING

% of audience

% of value

Feature A

Feature B

Feature C

Total
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FEATURE RANKING

% of audience

% of value

Feature A

Feature B

Feature C

Total
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FEATURE RANKING

% of audience

% of value

Set Appointment

Pregnancy Forum

Get Insurance

Total
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THE 4 GROUPS OF FEATURES

IMPORTANT FOR EVERYONE

IMPORTANT FOR THE IMPORTANT AUDIENCE

IMPORTANT FOR NON-IMPORTANT AUDIENCE

NOT-IMPORTANT FOR ANYONE
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EXPLORING TIMELINES

7

Revealing your audience with

13

MEET JULIAN, 57

“I think I need a website. 
Julia said I should try Wix”
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QUESTIONS TO ASK

• Audience: How many “Julains” do we have?

• Business: What’s their $$$ value?

• Usage: What do they do?

• Motivation: What do they want?

Have you seen a “Julian” in action?

15

USER TIMELINE – 4 POINTS OF VIEW

TASK 
WORKFLOW

USER 
JOURNEY

DEVICE 
SWITCHING

MOOD
BOARD

16
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TASK WORKFLOW

TIMELINE

How does 
this work?

Let’s find 
a template

Let’s create 
a website

Hmm…
I’ll get back…

17

MOOD CHART

How does 
this work?

Let’s find 
a template

Let’s create 
a website

Hmm…
I’ll get back…

J

L

K
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PROCESS

8

Following the right

19

AUDIENCE GOALSFEATURES
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THE TEAM

BUSINESS

PRODUCT

UX DESIGNER

VISUAL DESIGNER

DEVELOPER

QA

TRAINING
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THE PERFECT TEAM

PRODUCT
NANAGER

UX
DESIGNER

VISUAL
DESIGNER
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THE TEAM

BUSINESS

PRODUCT

UX DESIGNER

VISUAL DESIGNER

DEVELOPER

QA

TRAINING
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THE TEAM

BUSINESS

PRODUCT

VISUAL DESIGNER

DEVELOPER

QA

TRAINING

UX RESEARCHER

UX DESIGNER

UX WRITER

USABILITY TESTER
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THE PROCESS

USABILITY TESTING

INITIATION CONCEPTUAL
DESIGN

DETAILED
DESIGN

IMPLEMENT-
ATION
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NAVIGATION MODEL
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BASIC WIREFRAMES

27

DETAILED WIREFRAMES
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VISUAL DESIGN

29

THE HUMAN O/S

9

Getting to know
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THE COGNITIVE CYCLE (WICKENS & CARSWELL)
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THE COGNITIVE CYCLE (WICKENS & CARSWELL)

PERCEPTION

ACTION

SENSATION

DECISION

ATTENTION MEMORY

FEEDBACK
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YOUR EYES

41

DISTRIBUTION OF RODS AND CONES
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EYE TRACKING

43

COGNITIVE PROCESS OF FOCUSING
ON ASPECTS OF THE ENVIRONMENT

THE REST
WHILE IGNORING 

ATTENTION

44
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EYE TRACKING

45

EYE TRACKING
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GAZE PLOT

47

HEAT MAP
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LET’S GIVE IT A TRY…

49

WELL, WHAT DID WE HAVE?
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VIRGIN.COM

51

EYE TRACKING
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EYE TRACKING

53

EYE TRACKING
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BANNER BLINDNESS

55

PERFECT SCREEN

10

Designing the 
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STATE OF MIND

A

It starts with the right

57

THE DESIGN FLOW EVERYONE MISSES

What behavior 
would you like 

to create?

DEFINE
Place the 
elements 

accordingly 

DESIGN
Watch users 
to make sure 

you got it right

TEST
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SETTING EXPECTATIONS

THIS IS A SCREEN

59

FORCES

B

Understanding physics and 

60
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2 FORCES
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MAIN HEIRARCHY AND FLOW

START

END

62
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CONTENT PLACEMENT PATTERN

PRIMARY OPTICAL AREA

1

STRONG FOLLOW 

2

TERMINAL AREA

4

WEAK FOLLOW 

X
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CONTENT PLACEMENT PATTERN

64
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CONTENT PLACEMENT PATTERN

65

CONTENT PLACEMENT PATTERN
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CONTENT PLACEMENT PATTERN

67

CONTENT PLACEMENT PATTERN
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Get our App
We finally have an app for you 
to use on your mobile…

Sign in

CONTENT PLACEMENT PATTERN

69

CONTENT PLACEMENT PATTERN
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WAIT!
Don’t fall in love with that concept

73

SCANNING PATTERNS

C

Following the eyes with 

74
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1 2

3 4

Z-PATTERN READING FLOW

75

1 2

3 4

Z-PATTERN READING FLOW
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WHAT USERS WANT…

77

JAKOB NIELSEN

MOST PEOPLE JUST WANT TO 

GET IN, GET IT
and GET OUT.

78
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WWW

1 2

3 4

5 6

F-PATTERN SCANNING FLOW

79

F-PATTERN IN EYE-TRACKING

80
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F-PATTERN IN EYE-TRACKING

81

3 OPTIONS

DON’T

F Model Align center1>2>4
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FEEL FREE TO MIX

WELCOME
It’s really nice to meet you

Click here

Since you didn’t click…

83

GOLDEN RATIO

D

Exploring how the world is built with

84
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GOLDEN RATIO

85

GOLDEN RATIO

Φ = 
1 + √5

2
=   1.618033988… 
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A
B

GOLDEN RATIO IN NATURE

87

RULE OF THIRDS
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PHOTOGRAPHY 101 

89

PHOTOGRAPHY 101 
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PHOTOGRAPHY 101 

92

THE POWER OF THE THIRD
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ØPhoto Credit: WallpaperUp

GOLDEN RATIO SPIRAL MODEL

98

SPIRAL CHART IN NATURE
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SPIRAL CHART IN NATURE

100

BACK TO LOGO DESIGN

101
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BACK TO LOGO DESIGN

102

BACK TO LOGO DESIGN
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A B

NEVER SPLIT HORIZONTALLY

104

NEVER SPLIT HORIZONTALLY
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106

BACK TO DROPBOX
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BA

HORIZONTAL HIERARCHY

108

A B

HORIZONTAL HIERARCHY
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AVG. TIME SPENT HORIZONTALLY
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RULE OF THIRDS IN WEB DESIGN
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RULE OF THIRDS IN WEB DESIGN
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RULE OF THIRDS IN WEB DESIGN
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RULE OF THIRDS IN WEB DESIGN
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RULE OF THIRDS IN WEB DESIGN
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RULE OF THIRDS IN WEB DESIGN

116

PLAYING LEGO

E

Placing elements and 
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1

2 3

DESIGNING THE RIGHT FLOW
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1

2

3

DESIGNING THE RIGHT FLOW
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1

2

4 5 6

3

DESIGNING THE RIGHT FLOW

120

CATCH UP

A-F

Before we start, let’s

121
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THE DESIGN FLOW EVERYONE MISSES

What behavior 
would you like 

to create?

DEFINE
Place the 
elements 

accordingly 

DESIGN
Watch users 
to make sure 

you got it right

TEST

122

2 FORCES
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MAIN HEIRARCHY AND FLOW

START

END

124

CONTENT PLACEMENT PATTERN

PRIMARY OPTICAL AREA

1

STRONG FOLLOW 

2

TERMINAL AREA

4

WEAK FOLLOW 

X
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WWW

1 2

3 4

5 6

F-PATTERN SCANNING FLOW

126

3 OPTIONS

DON’T

F Model Align center1>2>4
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FEEL FREE TO MIX

WELCOME
It’s really nice to meet you

Click here

Since you didn’t click…

128

GOLDEN RATIO

Φ = 
1 + √5

2
=   1.618033988… 

129
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THE POWER OF THE THIRD

130

BA

HORIZONTAL HIERARCHY
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1

2 3

DESIGNING THE RIGHT FLOW

132

1

2

3

DESIGNING THE RIGHT FLOW
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DECISION MAKING

G

Implementing guidelines of 

134

SHEENA IYENGAR’S JAMS

135
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JAM SESSION

136

6 TYPES
DAY 1 30% VISITS

30% PURCHASES

24 TYPES
DAY 2

PART 1

3% PURCHASES

40% VISITS

137
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PART 2

6 TYPES
DAY 1

24 TYPES
DAY 2

138

IS THIS EASY TO USE?
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IS THIS EASY TO USE?

140

IS THIS EASY TO USE?
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APPYING HIERARCHY

142

GEORGE A. MILLER’S LAW OF 5+/-2
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THE 7 SECOND LAW

144

145
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WHAT DID YOU SEE?

146

User details

User profiles

Profile details Profile demographics Profile support

LABELING IN ACTION

147
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USER DETAILS

USER PROFILES

PROFILE DETAILS PROFILE DEMOGRAPHICS PROFILE SUPPORT

USER DEPOSITS USER MEASURES

MORE ACTIONS

COMMUNICATION LOG

BANKING DETAILS

WITHOUT MILLER’S LAW…

148

Main Info
User ID
Reg. Domain
Reg. Role
Company

720665492
Designer
-
-

Currency
Target Cur.

EUR …
▼

Summary
First Login
Time Stayed
Add. Visits
Avg. Stay

2 Days ago
02:31
29
01:56

Points
Apps
M onth Visits
Per Game

791
72
4.7
02:29

Measures
Skill Rank
Experience
Courses

177
3.5
-

ID Status Registered Num of items Apps Target Avg. Visit Top Visit Last Visit Professional

114323 Active May 14,2014 359 3 End 01:34:11 May 14,2014 May 14,2014 DBA 

23444 Not Active May 14,2014 1,423 - Start 02:11:15 May 14,2014 May 14,2014 Graphics

23444 Not Active May 14,2014 1,423 - Start 02:11:15 May 14,2014 May 14,2014 Graphics
Support Center

Recent Calls

My PC Seems to go on fire. Not sure what I did. 
Only played FiFA for a while…

Scheduled Visits

Support Call

Open Account Remove User History

Upgrade Account Plan

First Name
Last Name
Status
Position
Role
Last Login
Avg. Stay
Total Point

Herold
Jacobs
Married
CFO
GA
May 20, 12:44
01:23
1,477 None ▼

Support Call

Tech Support

View History

VIP

Open Account Remove UserOpen Account

Record
Date
Users
Points

199,422.00
Aug, 2014
2
176

EUR
GBP
USD
Ver.

0
0
0
1.0

Email
Address
City
Country
Language
Loyalty Level
Date of Birth
Phone
M obile
Fax

Tech Support

View History

J.R.@gmail.com
41 North western ▼

New York ▼

New York ▼

ENG ▼

Master ▼

December 12, 1744 ▼

- ▼

N/A ▼

- ▼

User Demographics

Statistics

Additional Actions

Main Info User Overview Personal Measures

Support Center

Recent Calls

Scheduled Visits

Demographics and Stats Contact Details Technical Support

Registered Profiles 

User Details

APPLYING HIERARCY

149
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FIXING THE SCREEN

150

FIXING THE SCREEN

Account details Support info

Demographics Contact details

Action Action Action Action Action Action …

Add into

Action

User accounts

151
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GESTALT

H

Instructing the users with 

152

WHAT IS THIS?
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COMPLEX IMAGES

154

CHRISTIAN VON EHERNFELS 

PEOPLE WILL PERCEIVE AND INTERPRET
AMBIGUOUS OR COMPLEX IMAGES AS

THE SIMPLEST FORMS
POSSIBLE.

155
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SIMLEST INTERPRETATION

156

SIMLEST INTERPRETATION
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NEGATIVE SPACE

158

SIMILARITY

159
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SIMILARITY

Step 1

Back Next

160

SIMILARITY

Step 5

Yes No

161
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SIMILARITY

162

PROXIMITY

163
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PROXIMITY

164

COMMON REGIONS - BORDERLINE
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COMMON REGIONS – BACKGROUND A

167

COMMON REGIONS – BACKGROUND B

168
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COMMON REGIONS – BACKGROUND C

169

DESCRIBE WHAT YOU SEE

176



20/04/2020

80

WHAT DO YOU SEE NOW?

177

AND NOW?
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ZAPPING

179

ZAPPING

180
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ZAPPING

)14( הלאכו םינועש

)9( םירחא םירישכמוםיטלבאט

)11( הזו םיררוואמ

181

USER DETAILS

First Name

Last Name

Address

Phone

SHIPPING DETAILS

Field A

Field B

Field C

Field D

PAYMENT DETAILS

Field A

Field B

Field C

Field D

CONTACT DETAILS

Field A

Field B

Field C

Field D

MAKING FORM FLOW INTUITIVE

Submit

183
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USER DETAILS

First Name

Last Name

Address

Phone

SHIPPING DETAILS

Field A

Field B

Field C

Field D

PAYMENT DETAILS

Field A

Field B

Field C

Field D

CONTACT DETAILS

Field A

Field B

Field C

Field D

MAKING FORM FLOW INTUITIVE

Submit
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USER DETAILS

First Name

Last Name

Address

Phone

SHIPPING DETAILS

Field A

Field B

Field C

Field D

PAYMENT DETAILS

Field A

Field B

Field C

Field D

CONTACT DETAILS

Field A

Field B

Field C

Field D

MAKING FORM FLOW INTUITIVE

Submit
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USER DETAILS

First Name

Last Name

Address

Phone

SHIPPING DETAILS

Field A

Field B

Field C

Field D

PAYMENT DETAILS
Field A

Field B

Field C

Field D

CONTACT DETAILS
Field A

Field B

Field C

Field D

MAKING FORM FLOW INTUITIVE

Submit
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HEIGHT & WIDTH

I

Correct use of 

187
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W

H

W>H

UNDERSTANDING WIDE SCREENS

188

WWW

EFFECTIVE READING EXPERIENCE?

189
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WWW

100 CHARS
FOR EFFECTIVE READING

EFFECTIVE READING

190

WWW

45-75 CHARS
FOR ENGAGING 

READING

ENGAGING READING
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WWW

USING THE FULL WIDTH

192

READINGTHIS IS

READING VS. BREATHING

193
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THIS IS BREATHING…

READING VS. BREATHING

194

SETTING GRIDS

J

Creating consistency by

197
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APARTMENT

198

CREATING A GRID SYSTEM

199
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CREATING A GRID SYSTEM

200

SECONDARY 
MENU

MAIN MENU

CREATING A GRID SYSTEM

201
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SECONDARY 
MENU

MAIN MENU

CREATING A GRID SYSTEM

202

SECONDARY 
MENU

MAIN MENU

CREATING A GRID SYSTEM
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SECONDARY 
MENU

MAIN MENU

CREATING A GRID SYSTEM
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SECONDARY 
MENU

MAIN MENU

CREATING A GRID SYSTEM

205
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SCROLLING

K

Designing intuitive

206

VERTICAL VS. HORIZONTAL SCROLLING
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MEET THE FOLD LINE

208

MEET THE FOLD LINE
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BUY NOW 1

BUY NOW?

210

BUY NOW 2

BUY NOW?

211
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UXVISION

ABOVE THE FOLD

212

MEETING THE FOLD

213
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MAKING SCROLLING INTUITIVE

214

TITLE OF THIS AREA
Since this is the first time that I’m 
actually writing Since this is the first 
time that I’m actually writing Since 
this is the first time that I’m actually

MAKING SCROLLING INTUITIVE

215
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TALKING TO USERS

11

The art and science of

216

COGNITIVE EFFORTS

A

Undestanding

217
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THE COGNITIVE CYCLE (WICKENS & CARSWELL)

218

THE COGNITIVE CYCLE (WICKENS & CARSWELL)

PERCEPTION

ACTION

SENSATION

DECISION

ATTENTION MEMORY

FEEDBACK

219
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TEXTS ARE HARD.
GUIDELINE #1

220

IT TAKES UP TO

FOR THE BRAIN TO DEAL WITH TEXTS

X60,000

221
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GUIDELINE #2

WE NEVER WANT TO READ

222

GIVE IT A TRY
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GUIDELINE #3

IT GETS WORSE WHEN WE WRITE

224

225
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226

EVOLUTION OF READING

RTFM TMI TL;DR
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TL;DRING

228

CNN’S STORY HIGHLIGHTS (2016)

229
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ROI OF READING

B

Calculating the 

230

Attention deficit hyperactivity 
disorder predominantly 
inattentive (ADHD-PI), also 
called attention deficit 
disorder (ADD), is one of the 
two types of attention deficit 
hyperactivity disorder(ADHD). 
The term was formally changed 
in 1994 in the new Diagnostic 
and Statistical Manual of Mental 
Disorders

WHAT IS A.D.D.?
Attention deficit hyperactivity 
disorder predominantly 
inattentive (ADHD
called attention deficit 
disorder (ADD), is one of the 
two types of attention deficit 
hyperactivity disorder(ADHD). 
The term was formally changed 
in 1994 in the new
and Statistical Manual of Mental 
Disorders

231
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Attention deficit hyperactivity 
disorder predominantly 
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and Statistical Manual of Mental 
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Disorders
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WHAT IS A.D.D.?
Attention deficit hyperactivity 
disorder predominantly 
inattentive (ADHD
called attention deficit 
disorder (ADD), is one of the 
two types of attention deficit 
hyperactivity disorder(ADHD). 

SOURCE OF THE 
TERM
The term was formally changed 
in 1994 in the new
and Statistical Manual of Mental 
Disorders…
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The term was formally changed 
in 1994 in the new
and Statistical Manual of Mental 
Disorders
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HOW TO HELP THEM READ?

BIGGER
FONTS

SHORTER
PARAGRAPHS

SUB-TITLE
MOTIVATIONS

VISUALS
BREAKS

238

WOULD YOU EVEN TRY?
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HOW’S THIS?
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TONE OF VOICE

C

Finding your
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WHO’S SPEAKING?

SUPPORTIVE

FORMAL

CARING

TECHNICAL

FUN

SERIOUS ANGRY

COOL
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WOULD YOU EVEN TRY?

FORMAL
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HOW’S THIS?

TECHNICAL
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SUPPORTIVE CARING FUN COOL
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BE THAT GIRL.

• NATURAL

• FRIENDLY

• CONCISE

• SMILE
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Make the experience

LIKE A FRIENDLY CONVERSATION.

249

• Think of your UI as a conversation 
between you and your target users. 

• Suppose you’re looking over a user’s shoulder 
and he asks, “what do i do here?” 

• Think about the explanation you would give...
the steps, their order, the language you’d use, 
and the way you explain things. 

• Think about what you wouldn’t say.
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MEET FREDY
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MAILCHIMP’S VOICE IS HUMAN.
It’s familiar, it’s friendly, and it’s straightforward. 
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• Sure, we crack jokes and tell stories, 
but our priority is to explain MailChimp 
and help our users get their work done 
and get on with their lives. 

• We use language 
that educates and empowers people 
without patronizing or confusing them.

253

MAILCHIMP IS:
• Fun but not childish

• Clever but not silly

• Confident but not cocky

• Smart but not stodgy

• Cool but not alienating

• Informal but not sloppy

• Helpful but not overbearing

• Expert but not bossy

• Weird but not inappropriate
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www.voiceandtone.comTONE & VOICE

255

MAILCHIMP MOMENTS
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http://www.voiceandtone.com/
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MAILCHIMP MOMENTS
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TO BE CONT.
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